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STUDENT BEANS

MAKE STUDENT LIFE A LITTLE MORE AWESOME
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DATA — Newsletters Current Datahase.
Fresher’s Fair.

Contact information - Helps in using Email, Addressahle Mail, Push notification if they have signed
up for the application rather than mass media.

How much they spend - gives an indication as to the approximate amount as to what students spend
which give as an idea as to which promotions would be more attractive and affordable.

What people huy - Helps in promotional of those specific product or service rather than promoting
everything we got which does not provide returns.

Where the access the service from — Wehsite/Application

Who uses it more/less — By Knowing the low users, we can target them heavily. An alternate would
he targeting the high users first since they are already strong and loyal.
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Existing Customers New Customers
+ Active Users + Influenced By Friends
- Passive Users .

= - < =
=§=§§§

e -

=
® =
— ] (-]
— 9§

- Reactivation of the application is required
every year.
- (Gaining loyal customers
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OFFER — MORE CONVENIENT WAY TO GET
MORE THINGS YOU LOVE FOR LESS

- Gaining discounts directly on the mobhile app
* Application

Freshers and Customers gained from other
SOUrces

« Gain discounts online or gain it from us directly on your
mobile application

* Information ahout the hrand followed hy the application







INGENTIVES

« Verified users
with at least 25
purchases
made




« Can add and accept
friends to see their
recent activity and
choose similar
discounts.

« Gan prioritize
various discounts
so that the appear
onthe screen
hefore the others

* Application VIP
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Verified users gain
areferral code

REFERRAL SYSTEM

New users can use
this code while
registration

Every 25 users that
help in getting
downloads with the
help of their
referral code gain

prizes (Like:
Student Beans
Tshirts, Bags,

Hoodies and

various other
discounts)
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EXISII Il g « Sending Personalized Emails mentioning the application with the incentives
- provided as well as the referral scheme.
nctlve - Sending Personalized Mails with the application provided and its features.
« Provision of Pop-Up Notifications every time they login into Student Beans or

cllStllmers use our Service.

« Sending Emails informing customers about the application launched as well as
about the various incentives and referrals.

P a SSI“e - Sending Mails informing customers about the application and also telling

them the various services provided by us that are doing stronglywell.
GCustomers

« Glving out Flyers at Fresher’s Fair to every passing by Fresher.

« Collection of Emails via the form filled hefore playing the game organized.
Followed hy sending of Emails to those Email IDs informing the students about
the service provided and the ease of using the application.

- Banner above the stall at Fresher’s Fair mentioning “WIN AN i20 HERE”
« Surveys to collect Email IDs and other information




GCustomers
from the
Website

- Social Media Giveaway Event

* Like the Post, Share the post, Verify yourself, comment your
Referral ID and gain a chance to win a Student Beans box.

« Weekly post on Facebhook and Twitter reminding viewers about
the Application.

« A pop up to everyone visiting our wehsite informing them ahout
the availability of our application

. .
* A link directly showing our Social Media giveaway




Collection of Home Address
and Email IDs from our own
Database of our existing
customers

Dividing the database into
users who are active and
users who are not active.

This will be the first stage of

targeting since it should
give high level of returns in
the form of downloads and
verified users.

GCONTACT PLAN (EXISTING CUSTOMERS)

Construction of two post
letter as well as two E-Mails
(One for Active Customers
and One for Passive
Customers)

Sending out post letters and
aweek later sending out the
emails as a reminder.




CONTACT PLAN
(FRESHER'S FAIR)

Setting up of
the stall

Placing a
Hoarding above
the stall.

Giving fiyers to
avery passing
student

Gompiling all the
Information in
one document

Surveys being
filled by as many
students
possible which
would finally give
us thelr Email4D

Gaining peoples
Hame and Emall
I0s befare they
playthe game
organized.

Sending outE-
Malls to all the
emall IDs
obtalned

Checking the
number of
Emails
delivered and
number of
Emails failed.
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CONTACT PLAN (SOCIAL MEDIA)

Only those who completed all the

steps have a chance to win
Checking who completed all the
steps and deciding a winner




GONTACT PLAN [ONLINE MAGAZINE)

Homepage Banner
Mml;rt?semem 2 Months hefore

Fresher's Fair 1
(30,000 Unique Imnfn sma:"
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